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REGULATIONSFORTHEM.COM.FIVE-

YEARINTEGRATEDPROGRAMMEUNDER 

CHOICEBASEDCREDITSYSTEM(CBCS) 

 
TheseRegulationsarethestudentsadmittedtotheM.Com.FiveYearIntegratedProgramintheDepart

mentofCommercefromtheacademicyear2023-2024onwards. 

 

1. EligibilityforAdmission 

 
TheM.Com.IntegratedProgramofferedbytheUniversityandtheeligibilitycriteriaaredetail

edbelow: 

• ApassinH.S.E(10+2level)OrEquivalentthereto(CommerceandAccountancy 

group)only. 

• InthecaseSC/ST andDifferentlybledcandidates,apass 

istheminimumqualificationforthe aboveprogram. 

• AdmissiontotheM.ComIntegratedProgramwillbestrictlybasedonthereservationpoli

cyoftheGovernmentofTamilnadu. 

• CandidateswhocompletedthreeyearsofB.ComProgram(withanyspecialization)willb

eadmittedintoIVthyearofthe Integratedprogram ifvacancyisavailable. 

2. ProgramDuration 

• TheIntegratedM.ComProgramconsistsof 3 + 2 years  

• Eachacademicyearisdividedintotwosemesters,thefirstbeingfromJunetoNovember

andthesecondfromDecembertoApril. 

• Eachsemesterwillhave90workingdays. 

 

Integrated M.com Degree Programmeprovide sample exposure tocourses from the 

fieldsof Commerce, Accountancy and Management. The course equips the students for entry 

leveljobs in industry, promotes the growth of their professional career, entrepreneurship and a 

keycontributortotheeconomic developmentofthecountry. 

 

 

 

 
 

TANSCHE REGULATIONS ON LEARNING OUTCOMES-BASED 

CURRICULUMFRAMEWORKGUIDELINESBASEDREGULATIONSFORUNDER



GRADUATE 

PROGRAMME 
Programme: Integrated M.COM 

ProgrammeC

ode: 

 

Duration: 3+2years 
Programme PO1: Disciplinary knowledge: Capable of demonstrating 
Outcomes: comprehensiveknowledge  and  understanding  of  one  or  more 

 disciplinesthatformapartofanundergraduateProgrammeofstudy 
 

 PO2: Communication Skills: Ability to express thoughts and 

ideaseffectivelyinwritingandorally;Communicatewithothersusingappropriate

media;confidentlyshareone’sviewsandexpressherself/himself; demonstrate 

the ability to listen carefully, read 

andwriteanalytically,andpresentcomplexinformationinaclearandconcisemann

ertodifferent groups. 
 
PO3:Criticalthinking:Capabilitytoapplyanalyticthoughttoabody 

 ofknowledge;analyseandevaluateevidence,arguments,claims,beliefsonthebasi

sofempiricalevidence;identifyrelevantassumptions or implications; formulate 

coherent arguments; 

criticallyevaluatepractices,policiesandtheoriesbyfollowingscientificapproacht

oknowledgedevelopment. 
 
PO4:Problemsolving:Capacitytoextrapolatefromwhatonehas 

 learned and apply their competencies to solve different kinds of non-familiar 

problems, rather than replicate curriculum content 

knowledge;andapplyone’slearning toreallifesituations. 
 
PO5:Analyticalreasoning:Abilitytoevaluatethereliabilityand 

 relevanceofevidence;identifylogicalflawsandholesinthearguments of others; 

analyze and synthesize data from a variety ofsources; draw valid conclusions 

and support them with evidence andexamples,and addressingopposing 

viewpoints. 

 

PO6: Research-related skills: A sense of inquiry and capability forasking 

relevant/appropriate questions, problem arising, 

synthesisingandarticulating;Ability torecognizecause-and-

effectrelationships,defineproblems,formulatehypotheses,testhypotheses,analy

se,interpretanddrawconclusionsfromdata,establishhypotheses,predictcause-

and-

effectrelationships;abilitytoplan,executeandreporttheresultsofanexperiment 

orinvestigation 
 
PO7:Cooperation/Teamwork:Abilitytoworkeffectivelyand 
respectfully with diverse teams; facilitate cooperative or coordinatedeffort on 

the part of a group, and act together as a group or a team 

intheinterestsofacommoncauseandworkefficientlyasamemberofateam 

 

PO8: Scientific reasoning: Ability to analyse, interpret and drawconclusions 

from quantitative/qualitative data; and critically evaluateideas, evidence and 



experiences from an open-minded and reasonedperspective. 

 

PO9: Reflective thinking: Critical sensibility to lived experiences, 

withselfawarenessandreflexivityofbothselfandsociety. 

 

PO10Information/digitalliteracy:CapabilitytouseICTinavarietyof learning 

situations, demonstrate ability to access, evaluate, and usea variety of 

relevant information sources; and use appropriate softwareforanalysisofdata. 

 

PO 11 Self-directed learning: Ability to work independently, 

identifyappropriate resources required for a project, and manage a 

projectthroughtocompletion. 

 

PO 12 Multicultural competence: Possess knowledge of the valuesand 

beliefs of multiple cultures and a global perspective; and capabilityto 

effectively engage in a multicultural society and interact 

respectfullywithdiverse groups. 

 

PO 13: Moral and ethical awareness/reasoning: Ability to 

embracemoral/ethicalvaluesinconductingone’slife,formulateaposition/argume

nt about an ethical issue from multiple perspectives,and use ethical practices 

in all work. Capable of demonstrating theability to identify ethical issues 

related to one‟s work, avoid unethicalbehaviour such as fabrication, 

falsification or misrepresentation of dataor committing plagiarism, not 

adhering to intellectual property rights;appreciating environmental and 

sustainability issues; and 

adoptingobjective,unbiasedandtruthfulactionsinallaspectsofwork. 
 
PO14:Leadershipreadiness/qualities:Capabilityformapping out 
thetasksofateamoranorganization,andsettingdirection,formulating an 

inspiring vision, building a team who can help achievethe vision, motivating 

and inspiring team members to engage with 

thatvision,andusingmanagementskills toguidepeopletotherightdestination,in 

asmooth andefficientway. 

 

PO 15: Lifelong learning: Ability to acquire knowledge and skills,including 

„learning how to learn‟, that are necessary for participating inlearning 

activities throughout life, through self-paced and self-

directedlearningaimedatpersonaldevelopment,meetingeconomic,socialand 

cultural objectives, and adapting to changing trades and 

demandsofworkplacethroughknowledge/skilldevelopment/reskilling. 
 

 
  



Programme

SpecificOutc

omes: 

PSO1–Placement: 

To prepare the students who will demonstrate respectful 

engagementwith others’ ideas, behaviors, beliefs and apply diverse 

frames ofreferenceto decisionsandactions. 

 
PSO2-Entrepreneur: 

To create effective entrepreneurs by enhancing their critical 

thinking,problem solving, decision making and leadership skill that 

will facilitatestartupsand highpotentialorganizations 

 
PSO3–ResearchandDevelopment: 

DesignandimplementHRsystemsandpracticesgroundedinresearch that 

comply with employment laws, leading the organizationtowardsgrowth 

and development. 

 
PSO4– ContributiontoBusinessWorld: 

Toproduceemployable,ethicalandinnovativeprofessionalstosustainin 

thedynamicbusinessworld. 

 
PSO5–Contributiontothe Society: 

To contribute to the development of the society by collaborating 

withstakeholdersformutualbenefit 

 

 

 
METHODSOFEVALUATION 

Internal

Evaluation 

ContinuousInternalAssessmentTest  
 

25Marks 
Assignments/SnapTest/Quiz 

Seminars 

AttendanceandClassParticipation 

External

Evaluation EndSemesterExamination 75Marks 

 
Total 

 
100Marks 

 
METHODS OFASSESSMENT 

 
Remembering

(K1) 

 Thelowestlevelofquestionsrequirestudentstorecallinformationfro

mthecoursecontent. 

 Knowledgequestionsusuallyrequirestudentstidentifyinformationi

nthetextbook. 

 
Understanding

(K2) 

 Understandingoffactsandideasbycomprehendingorganizing,co

mparing,translating,interpolatingandinterpretingintheirownwor

ds. 

 Thequestionsgobeyondsimplerecallandrequirestudentstocombi

nedatatogether. 



 
Application(

K3) 

 Studentshavetosolveproblemsbyusing/applyingaconceptlearne

dintheclassroom. 

 Studentsmust 

usetheirknowledgetodetermineaexactrespons

e. 

 
Analyze(K4) 

 Analyzingthequestionisonethatasksthestudentstobreakdownso

methingintoitscomponentparts. 

 Analyzingrequiresstudentstoidentifyreasonscausesormotivesan

dreachconclusionsorgeneralizations. 

 
 
 
Evaluate(K5) 

 Evaluationrequiresanindividualtomakejudgmentonsomething. 

 Questionstobeaskedtojudgethevalueofanidea,acharacter,aworko

fart,orasolutiontoaproblem. 

 Studentsareengagedindecision-makingandproblem–

solving. 

 Evaluationquestionsdonothavesinglerightanswers. 

 
Create(K6) 

 Thequestionsofthiscategorychallengestudentstogetengagedincr

eativeandoriginalthinking. 

 Developingoriginalideasandproblemsolvingskills. 
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3. ProgramStructure 

TheM.Com.IntegratedProgramconsistsof(02)LanguageCourses,(3)CoreCourses, 

(04) Skillenhancement courses,(05)AlliedCourses,(06)ElectiveCourses,(07)   Foundat ion 

courses (08) SkillbasedCommoncourses like PracticalLearningandProject. 

4. Attendance  

• EachfacultyhandlingacourseshallberesponsibleforthemaintenanceofAttendanceandAssess

mentRecordforstudentswhohaveregisteredforthecourse. 

• TheRecordshallcontaindetailsof thestudents’attendance,marksobtainedintheContinuous 

Internal Assessment (CIA) Tests, Assignments and Seminars. In addition, 

theRecordshallalsocontain the organizationoflessonplan. 

• The record shall be submitted to the Head of the Department once a month for 

monitoringthe attendanceandsyllabus coverage. 

• At the end of the semester, the record shall be duly signed by the Faculty and the Head 

oftheDepartmentandplacedinsafecustodyforanyfutureverification. 

• TheFacultyshallintimatetotheHeadofthe Department 

atleastsevencalendardaysbeforethelastinstructiondayinthesemesterabouttheattendancepartic

ularsofallstudents. 

• Each student should earn minimum of 75% attendance in the courses of the 

particularsemester failing which she will not be permitted to write the End-Semester 

Examination.The studenthastoredothesemesterinthenextyear. 

• Relaxation of attendance requirement up to 10% may be granted for valid reasons such 

asillness. 

 

5. Mentor-MenteeSystem 

• To help the students in planning their course of study and for general advice on 

theacademic program, the Head of the Department will attach certain number of students 

to amemberofthefacultywhoshallfunctionasaMentorthroughout theirperiodofstudy. 

• The Mentors will guide their mentees with the curriculum, monitor their progress, 

andprovideintellectualandemotionalsupport. 
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• The Mentors shall alsohelp theirmentees tochoose appropriate electives, apply 

forscholarships, undertake projects, prepare for competitive examinations, attend 

campusinterviewsandparticipateinextracurricularactivities. 

 

6. Examinations 

• The examination system of the University is designed to systematically test the 

student'sprogress in class, laboratory and field work through ContinuousInternal 

Assessment(CIA)TestsandEnd-Semester Examination(ESE). 

• Therewill bethreeCIATestsandoneESEineach semester. 

• The Question Papers will be framed to test different levels of learning based on 

Bloom’staxonomyviz.Knowledge,Comprehension,Application,Analysis,SynthesisandEval

uation/Creativity. 

• TheCIATestsshallbeacombinationofavarietyoftoolssuchasclasstests,assignments, 

seminars, and viva-voce thatwouldbe suitable to the course. This 

requiresanelementofopenness. 

• The ESEs for the odd semester will be conducted in November and for the even 

semesterinApril/May. 

• Candidatewhodoesnotpass theexaminationinany course(s)willbepermittedtoreappear in 

such course(s) that will be held in November and April/May in the subsequentyear. 

• ESEwillbeofthree hoursdurationand willcoverthe entire syllabusofthecourse. 

7. Evaluation 

• Eachcourse,Theoryand 

PracticalaswellasProject/Internship/Fieldworkshallbeevaluatedforamaximumof100

marks. 

• Forthetheorycourses,CIATestswillcarry25%andtheESE,75%ofthemarks. 

• ForthePracticalcourses,theCIATestswillconstitute40%andtheESE60%ofthemarks. 

• FortheCIATests,the assessmentwillbedonebytheFaculty 

• FortheTheoryCourses,thebreak-upofmarksshallbeasfollows: 
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 Marks 

Tests 20 

Assignment 5 

Total 25 

 

• ForthePracticalCourses(wherever applicable), thebreak-

upofmarksshallbeasfollows: 
 

 Marks 

Test 20 

Record 10 

Viva-voce 10 

Total 40 

 
• AssessmentofEnd-

SemesterExaminationsaspertherulesandregulationslaydownbytheUniversity. 

• TheProjectReport/DissertationshallbesubmittedaspertheguidelineslaiddownbytheUniver

sity. 

• TheProjectWork/Dissertationshallcarryamaximumof100marks. 

8. PassingMinimum 

• A candidate is declared to have passed in each course if she secures not less than 

50%marks in the ESE and not less than 50% marks in aggregate taking CIA and ESE 

markstogether. 

• A candidate who has not secured a minimum of 50% of marks in a course (CIA + 

ESE)shallreappearforthecourseinthenextsemester/year. 

9. Scheme of Examinations 

(EndSemester)Questionpapercompone

ntconsistsof 

Section A 10 x1=10 marks (Objective questions 

only)Section B 5x5=25marks Either (a) Or (b) 

questionsSectionC5x8=40marksEither(a)Or(b)question

s 
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10. ConfermentoftheMaster’sDegree 

• A candidate who has secured a minimum of 50% marks in all courses prescribed in theprogram 

and earned the minimum required credits up to sixth shall be considered to 

havepassedtheB.ComDegree. 

• A candidate with Expression of Interest continues up to Tenth semester and secured 

aminimum 50% marks in all courses prescribed in the program and earned a minimumrequired 

creditshallbeconsideredtohavepassed theM.ComIntegratedProgram. 

GuidelinesforMiniProject/MajorProject 
 

TheFollowingGuidelineshavebeenframedregardingtheconduct/evaluation/structure of 

marks for the course on Mini project / Major project for integrated M.Comprogramme. 

 

 MiniProject/MajorProjectismandatorycorecoursefor everycandidate 

 Mini Project/majorprojectshouldbeanindividual activity.Every 

studentshouldprepareandsubmitreportseparately. 

 AttendanceCertificatefromtheOrganizationifanyandStrictAdherencetotheprocedure, Schedule 

and suggestions offered by the Faculty Guide are pre-requisites foracceptance. 

 Upon completion of theProject, the report has to be submitted in duplicate within thetime 

stipulatedbytheprojectCo-Coordinatororthe Headofthe Department. 

 The candidate shall have to make an oral presentation of his/her training/project reportbefore 

ajointsessionofthefacultyandstudents. 

 Thefacultyshallevaluatethepresentationandrecordofmarksmaintained.Aconsolidated mark list 

duly signed by the Head of the Department shall be sent to theController of Examinations tobe 

incorporated in the mark statementof the ensuingsemester. 

 The average of the marks awarded by both internal and External Examiner(s) for theViva-

VoceExaminationwill be treatedasInternalmarks (50). 

 The average of the marks awarded by the Guide as an internal examiner for 50 Marks 

andtheExternalExaminer/a panelofExaminersasdecidedbythe 

DepartmentFacultyof50markswillbeconsideredas ExternalMarks.(50). 

 All students are required to be present at the time of presentation. Their attendance 

willalsobetakeninto accountwhileawardingmarksfortheirpresentation. 

Any candidate who fails to defend his/her project/training report satisfactorily shall be toundergo 

training/take up a project afresh in the ensuing semester and defend it in 

similarmanneraslaiddownabove.Theveracity/genuinenessof theprojectwork/trainingshouldbe proved 

beyond doubt. If proved otherwise, a case of malpractice is to 

bereportedandnecessaryactioncanbeinitiatedasperthe Universitynorms. 
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Part 
Course 

Code 
TitleoftheCourse Credits Hours 

FIRSTYEAR 

FIRSTSEMESTER 

PartI  Language–Tamil 3 6 

PartII  English 3 6 

PartIII 
 

CorePaperI–FinancialAccountingI 5 5 

PartIII 
 

CorePaperII-PrinciplesofManagement 5 5 

 
PartIII 

 

Anyone 

ElectiveI-
BusinessCommunicationElectiveI-
IndianEconomicDevelopmentElectiveI-
BusinessEconomics 

 
 

3 

 
 

4 

 
PartIV 

SkillEnh
anceme
ntCours
e 
SEC–1 

 
(selectanyOne) 
DigitalBanking/MSOffice 

2 2 

Foundatio

nCourse 

FC 

FundamentalsofBusinessStudies 2 2 

  TOTAL 23 30 

SECONDSEMESTER 

PartI  Language–Tamil 3 6 

PartII  English 3 6 

PartIII 
 

CorePaperIII–FinancialAccountingII 5 5 

PartIII 
 

CorePaperIV-BusinessLaw 5 5 

 
 

PartIII 

 
 

Any one 

ElectiveII-

BusinessEnvironmentElectiveII–

InsuranceandRiskManagementEl

ectiveII–InternationalTrade 

 
 
 

3 

 
 
 

4 

 
PartIV 

SkillEnh
anceCou
rseSEC–
2 

 
 

(Select anyTwo) 
InternetanditsApplications/S
tockMarketOperation/ 

NewventurePlanningandDevelopment 

2 2 

SkillEnh

anceCou

rse 

SEC–3 

2 2 

  TOTAL 23 30 
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FIRSTYEAR – SEMESTER–

ICORE –I:FINANCIAL ACCOUNTINGI 

Subject

Code 
L T P S Credits 

Inst.

Hours 

Marks 

CIA External Total 

 5    5 5 25 75 100 

Learning Objectives 

LO1 Tounderstandthebasicaccountingconceptsandstandards. 

LO2 Toknowthebasis forcalculatingbusinessprofits. 

LO3 Tofamiliarizewiththeaccountingtreatmentofdepreciation. 

LO4 Tolearnthemethodsofcalculatingprofitforsingleentrysystem. 

LO5 Togainknowledgeontheaccountingtreatmentofinsuranceclaims. 

Prerequisites:ShouldhavestudiedAccountancyinXIIStd 

Unit Contents No.of

Hours 

 
 

I 

FundamentalsofFinancialAccounting 
Financial Accounting – Meaning, Definition, 
Objectives,BasicAccountingConceptsandConventions-
Journal,LedgerAccounts–SubsidiaryBooks––TrialBalance-
Classificationof 
Errors–RectificationofErrors–PreparationofSuspenseAccount–

BankReconciliationStatement-NeedandPreparation 

 
 

15 

 
II 

FinalAccounts 

FinalAccountsofSoleTradingConcern-CapitalandRevenue 

ExpenditureandReceipts–

PreparationofTrading,ProfitandLossAccountandBalanceSheetwith

Adjustments. 

 
15 

 
 
 

III 

DepreciationandBillsofExchange 
Depreciation - Meaning – Objectives – Accounting Treatments -
Types - Straight Line Method – Diminishing Balance method –
Conversionmethod. 
UnitsofProductionMethod–CostModelvsRevaluation 
Bills of Exchange– Definition – Specimens – Discounting 

ofBills–EndorsementofBill–Collection–Noting–Renewal– 

RetirementofBillunderrebate 

 
 
 

15 

 
 

IV 

Accounting from Incomplete Records – Single Entry 

SystemIncompleteRecords-MeaningandFeatures-Limitations-

DifferencebetweenIncompleteRecordsandDoubleEntrySystem 

-MethodsofCalculationofProfit-StatementofAffairsMethod 

– PreparationoffinalstatementsbyConversionmethod. 

 
 

15 



1
0 

 

 
 

V 

RoyaltyandInsuranceClaims 
Meaning – Minimum Rent– Short Working – Recoupment 
ofShortWorking–Lessorand Lessee–Sublease–
AccountingTreatment. 
InsuranceClaims–CalculationofClaimAmount-Averageclause 
(LossofStockonly) 

 
 

15 

TOTAL 75 

THEORY20%&PROBLEM80% 

CO CourseOutcomes 

CO1 
Remember theconceptofrectificationoferrorsand Bank reconciliation 
statements 

CO2 Applythe knowledgeinpreparing detailedaccountsofsole trading concerns 

CO3 Analysethevariousmethodsofprovidingdepreciation 

CO4 Evaluatethemethodsofcalculationofprofit 

CO5 
Determinetheroyaltyaccountingtreatmentandclaimsfrominsurance 
companiesincase oflossofstock. 

Textbooks 

1. S. P. JainandK. L.NarangFinancialAccounting- I, KalyaniPublishers,New 
Delhi. 

2. S.N.Maheshwari,FinancialAccounting,VikasPublications,Noida. 

3. ShuklaGrewalandGupta,“AdvancedAccounts”,volume1,S.ChandandSons,New 

Delhi. 

4. RadhaswamyandR.L. Gupta:AdvancedAccounting,SultanChand,New 
Delhi. 

5. R.L.GuptaandV.K.Gupta,“FinancialAccounting”,SultanChand,NewDelhi. 

ReferenceBooks 

1. Dr.ArulanandanandRaman:AdvancedAccountancy,HimalayaPublications, 
Mumbai. 

2. Tulsian,Advanced Accounting,TataMcGrawHills,Noida. 

3. CharumathiandVinayagam, FinancialAccounting,S.ChandandSons,New 
Delhi. 

4. GoyalandTiwari,FinancialAccounting,TaxmannPublications,NewDelhi. 

5. Robert NAnthony,DavidHawkins,KennethA.Merchant,Accounting:Text 
andCases.McGraw-HillEducation,Noida. 

NOTE: Latest EditionofTextbooksMay beUsed 

WebResources 

1. 
https://www.slideshare.net/mcsharma1/accounting-for-depreciation-1 

2. https://www.slideshare.net/ramusakha/basics-of-financial-accounting 

3. https://www.accountingtools.com/articles/what-is-a-single-entry-system.html 

https://www.slideshare.net/mcsharma1/accounting-for-depreciation-1
https://www.slideshare.net/ramusakha/basics-of-financial-accounting
https://www.accountingtools.com/articles/what-is-a-single-entry-system.html
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MAPPINGWITHPROGRAMMEOUTCOMESA

NDPROGRAMMESPECIFICOUTCOMES 
 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 3 3 2 3 2 2 3 2 2 

CO2 3 2 3 3 3 2 2 2 3 2 2 

CO3 3 2 3 3 3 2 2 2 3 2 2 

CO4 3 2 3 3 2 2 2 2 3 2 2 

CO5 3 2 3 3 3 2 2 2 3 2 2 

TOTAL 15 10 15 15 13 11 10 10 15 10 10 

AVERAGE 3 2 3 3 2.6 2.2 2 2 3 2 2 

3– Strong,2-Medium,1-Low 



1
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FIRSTYEAR–SEMESTER–ICORE 

–II:PRINCIPLESOFMANAGEMENT 

Subject

Code 
L T P S Credits 

Inst.

Hours 

Marks 

CIA External Total 

 5    5 5 25 75 100 

Learning Objectives 

LO1 Tounderstandthebasicmanagementconceptsandfunctions 

LO2 Toknowthevarioustechniquesofplanninganddecisionmaking 

LO3 Tofamiliarize withthe conceptsoforganisationstructure 

LO4 Togainknowledgeaboutthevariouscomponentsofstaffing 

LO5 Toenablethestudentsinunderstandingthecontroltechniquesofmanagement 

Prerequisites:ShouldhavestudiedCommerceinXIIStd 

Unit Contents No.of 
Hours 

 
 
 

I 

IntroductiontoManagement 
Meaning-Definitions–NatureandScope-LevelsofManagement – 
Importance - Management Vs. Administration –
Management:ScienceorArt–EvolutionofManagementThoughts –
F.W.Taylor,HenryFayol, 
PeterF.Drucker,EltonMayo-FunctionsofManagement-
TrendsandChallengesofManagement. Managers– Qualification 
–Duties&Responsibilities. 

 
 
 

15 

 
 

II 

Planning 
Planning–Meaning–Definitions–Nature–ScopeandFunctions–
ImportanceandElementsof Planning–Types–PlanningProcess-
ToolsandTechniquesofPlanning–Management by Objective 
(MBO). Decision Making: Meaning –Characteristics–Types-
StepsinDecisionMaking– 
Forecasting. 

 
 

15 

 
 

III 

Organizing 
Meaning - Definitions - Nature and Scope – Characteristics –
Importance–Types-FormalandInformalOrganization–
OrganizationChart–OrganizationStructure:MeaningandTypes 
-Departmentalization–AuthorityandResponsibility–

CentralizationandDecentralization–SpanofManagement. 

 
 

15 

 
 
 

IV 

Staffing 
Introduction-ConceptofStaffing-StaffingProcess–Recruitment–
Sources of Recruitment–Modern RecruitmentMethods- 
SelectionProcedure–Test- Interview–Training:Need 
-Types–Promotion–ManagementGames–PerformanceAppraisal -
Meaning andMethods–360 degree PerformanceAppraisal–
WorkfromHome-Managing  WorkfromHome 
[WFH]. 

 
 
 

15 
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V 

Directing 
Motivation –Meaning-Theories –Communication –Types -
BarrierstoCommunications–
MeasurestoOvercometheBarriers.Leadership–Nature-
TypesandTheoriesofLeadership – Styles of Leadership - Qualities 
of a Good Leader –SuccessfulWomen Leaders–
Challengesfacedby womeninworkforce-Supervision. 

Co-ordination andControl 

Co-ordination–Meaning- TechniquesofCo-ordination. 

Control-Characteristics-Importance–StagesintheControl 

Process-RequisitesofEffectiveControlandControllingTechniques –

ManagementbyException[MBE]. 

 
 
 
 
 

15 

 Total 75 

CourseOutcomes 

CO1 Demonstratetheimportanceofprinciplesofmanagement. 

CO2 Paraphrasetheimportanceofplanninganddecisionmakinginanorganization. 

CO3 
Comprehendtheconceptofvariousauthorizesandresponsibilitiesofan 
organization. 

CO4 EnumeratethevariousmethodsofPerformanceappraisal 

CO5 
Demonstratethe notionofdirecting,co-coordinationandcontrolinthe 

management. 

Textbooks 

1 
Gupta.C.B,-PrinciplesofManagement-L.M.Prasad, S.Chand&SonsCo.Ltd, 
NewDelhi. 

2 
DinkarPagare,PrinciplesofManagement,SultanChand&SonsPublications, 

NewDelhi. 

3 
P.C.Tripathi&P.NReddy,PrinciplesofManagement.TataMcGraw,Hill,Noida. 

4 L.M.Prasad,PrinciplesofManagement,S.Chand&SonsCo.Ltd,NewDelhi. 

5 
R.K.Sharma, ShashiK.Gupta, RahulSharma, BusinessManagement,Kalyani 
Publications,NewDelhi. 

ReferenceBooks 

1 
KSundhar, PrinciplesOfManagement,VijayNicholeImprintsLimited, 

Chennai 

2 
HaroldKoontz,HeinzWeirich,EssentialsofManagement,McGrawHill, 
SultanChandandSons, NewDelhi. 

3 Grifffin,Managementprinciplesandapplications,Cengagelearning,India. 

4 H.Mintzberg -TheNatureofManagerialWork,Harper&Row,NewYork. 

5 
Eccles, R. G.&Nohria, N.BeyondtheHype:RediscoveringtheEssenceof 
Management. BostonTheHarvardBusinessSchoolPress,India. 

NOTE: Latest EditionofTextbooksMay beUsed 
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WebResources 

1 http://www.universityofcalicut.info/sy1/management 

2 https://www.managementstudyguide.com/manpower-planning.htm 

3 
https://www.businessmanagementideas.com/notes/management- 
notes/coordination/coordination/21392 

 

 

 

 

MAPPINGWITHPROGRAMMEOUTCOMESA

NDPROGRAMMESPECIFICOUTCOMES 
 

 
PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 2 3 3 2 2 2 3 2 3 

CO2 3 2 3 3 2 2 2 2 3 2 2 

CO3 3 2 2 3 2 2 2 1 3 2 2 

CO4 3 2 2 3 2 2 2 2 3 2 2 

CO5 3 2 3 3 2 2 2 1 3 2 2 

TOTAL 15 10 12 15 11 10 10 8 15 10 11 

AVERAGE 3 2 2.4 3 2.2 2 2 1.6 3 2 2.2 

 

3– Strong,2-Medium,1-Low 

http://www.universityofcalicut.info/sy1/management
https://www.managementstudyguide.com/manpower-planning.htm
https://www.businessmanagementideas.com/notes/management-notes/coordination/coordination/21392
https://www.businessmanagementideas.com/notes/management-notes/coordination/coordination/21392
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FIRSTYEAR–SEMESTER–

IELECTIVE-I:BUSINESSCOMMUNICATION 

Subject

Code 
L T P S Credits 

Inst.

Hours 

Marks 

CIA External Total 

 4    3 4 25 75 100 

Learning Objectives 

LO1 Toenablethestudentstoknowabouttheprinciples,objectivesandimportance 

ofcommunicationincommerce andtrade. 

LO2 Todevelopthestudentsto understandabouttradeenquiries 

LO3 Tomakethestudentsawareaboutvarioustypesofbusinesscorrespondence. 

LO4 Todevelop thestudentsto writebusinessreports. 

LO5 Toenablethelearnerstoupdatewithvarioustypesofinterviews 

Prerequisites:ShouldhavestudiedCommerceinXIIStd 

Unit 
Contents No.of

Hours 

 
 

I 

IntroductiontoBusinessCommunication 
Definition – Meaning – Importance of Effective Communication –
Modern Communication Methods – Barriers to Communication –E-
Communication-Business Letters:Need- Functions–Essentials 
ofEffectiveBusinessLetters– Layout 

 
 

12 

 
II 

TradeEnquiries 

TradeEnquiries–OrdersandtheirExecution–

CreditandStatusEnquiries–ComplaintsandAdjustments–
CollectionLetters– 

SalesLetters–Circulars 

 
12 

 
 
 

III 

Banking&InsuranceCorrespondence 
BankingCorrespondence–Types–
StructureofBankingCorrespondence – Elements of a Good Banking 
Correspondence –Insurance–MeaningandTypes–
InsuranceCorrespondence–Difference between Life and General 
Insurance – Meaning of FireInsurance–Kinds–
CorrespondenceRelatingtoMarineInsurance 
–AgencyCorrespondence– Introduction–Kinds–StagesofAgent 
Correspondence–TermsofAgencyCorrespondence 

 
 
 

12 

 
 

IV 

SecretarialCorrespondence 

CompanySecretarialCorrespondence–Introduction–

DutiesofSecretary – Classification
 of Secretarial Correspondence – 

Specimenletters–AgendaandMinutesofReportwriting–Introduction–

TypesofReports–PreparationofReportWriting 

 
 

12 

 

V 

InterviewPreparation 

ApplicationLetters–PreparationofResume–Interview:Meaning 

–ObjectivesandTechniquesofVariousTypesofInterviews–

Creating&maintainingDigitalProfile 

 

12 



1 
 

 
TOTAL 60 
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CourseOutcomes 

CO1 
Acquirethebasicconceptofbusinesscommunication. 

CO2 Exposedtoeffectivebusiness letter 

CO3 Paraphrasetheconcept ofvariouscorrespondences. 

CO4 
PrepareSecretarialCorrespondence likeagenda,minutesandvariousbusiness 
reports. 

CO5 Acquiretheskillofpreparing aneffectiveresume 

Textbooks 

1 
RajendraPal&J.S.Korlahalli,EssentialsofBusinessCommunication-Sultan 
Chand&Sons- NewDelhi. 

2 
GuptaandJain,BusinessCommunication,SahityabahvanPublication,New 
Delhi. 

3 K.P.Singha,BusinessCommunication,Taxmann,NewDelhi. 

4 
R. S.N.PillaiandBhagavathi. S, CommercialCorrespondence, Chand 
Publications,NewDelhi. 

5 
M.S.RameshandR.Pattenshetty, EffectiveBusinessEnglishand 
Correspondence,S. Chand&Co,Publishers, NewDelhi. 

ReferenceBooks 

1 V.K.JainandOmPrakash,Businesscommunication,S.Chand,NewDelhi. 

2 RithikaMotwani,Businesscommunication,Taxmann,NewDelhi. 

3 ShirleyTaylor,CommunicationforBusiness-PearsonPublications-NewDelhi. 

4 
Bovee,Thill,Schatzman, BusinessCommunicationToday-PearsonEducation, 
PrivateLtd-NewDelhi. 

5 Penrose,Rasbery,Myers,AdvancedBusinessCommunication,Bangalore. 

NOTE: Latest EditionofTextbooksMay beUsed 

WebResources 

1 https://accountingseekho.com/ 

2 https://www.testpreptraining.com/business-communications-practice-exam- 
questions 

3 https://bachelors.online.nmims.edu/degree-programs 

https://accountingseekho.com/
https://www.testpreptraining.com/business-communications-practice-exam-questions
https://www.testpreptraining.com/business-communications-practice-exam-questions
https://bachelors.online.nmims.edu/degree-programs
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MAPPINGWITHPROGRAMMEOUTCOMESA

NDPROGRAMMESPECIFICOUTCOMES 
 

 PO

1 

PO

2 

PO

3 

PO

4 

PO

5 

PO

6 

PO

7 

PO

8 

PSO

1 

PSO

2 

PSO

3 

CO1 3 3 2 3 2 2 2 2 2 2 2 

CO2 3 3 2 3 2 2 2 3 2 2 2 

CO3 3 3 2 3 2 2 2 2 2 2 2 

CO4 3 3 2 3 2 2 2 2 2 2 2 

CO5 3 3 2 3 2 2 2 2 2 2 2 

TOTAL 15 15 15 15 10 10 10 11 10 10 10 

AVERAGE 3 3 3 3 2 2 2 2.2 2 2 2 

3– Strong,2-Medium,1-Low 
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FIRSTYEAR–SEMESTER-IELECTIVE-

I:INDIANECONOMICDEVELOPMENT 

Subject

Code 
L T P S Credits 

Inst.

Hours 

Marks 

CIA External Total 

 4    3 4 25 75 100 

Learning Objectives 

LO1 To understandtheconceptsofEconomicgrowthanddevelopment 

LO2 Toknowthefeaturesandfactorsaffectingeconomicdevelopment 

LO3 Togainunderstanding aboutthecalculationofnationalincome 

LO4 Toexaminetheroleofpublicfinanceineconomicdevelopment 

LO5 Tounderstandthecausesofinflation 

Prerequisites:ShouldhavestudiedCommerceinXIIStd 

Unit Contents No.of 
Hours 

 
 

I 

EconomicDevelopmentandGrowth 
Meaning&Definition-
ConceptsofEconomicGrowthandDevelopment.Differencesbetween
GrowthandDevelopment.MeasurementofEconomicDevelopment:P
erCapitaIncome,Basic Needs, Physical Quality of Life Index, 
Human DevelopmentIndexandGenderEmpowermentMeasure-
Factorsaffecting 
EconomicDevelopment 

 
 

12 

 
 

II 

Classification ofNationsonthebasisofdevelopment 

CharacteristicsofDevelopingCountriesandDevelopedCountries 

- Population and Economic Development- Theories of 

DemographicTransition.HumanResourceDevelopmentandEconomic 

Development 

 
 

12 

 
 

III 

NationalIncome 
Meaning,Importance,NationalIncome-
Concept,typesofmeasurement,Comparison of National 
IncomeatConstantandCurrentPrices.SectorialContributiontoNation
alIncome. 
NationalIncomeandEconomicWelfare 

 
 

12 

 
 
 

IV 

PublicFinance 
Meaning,Importance,RoleofPublicFinanceinEconomicDevelopme
nt, Public Revenue-Sources, Direct and Indirect 
taxes,ImpactandIncidenceofTaxation,PublicExpenditure-
Classification and Cannons of Public Expenditure, Public Debt-
Need,SourcesandImportance,Budget-Importance,TypesofDeficits-
Revenue,Budgetary,PrimaryandFiscal,Deficit 
Financing. 

 
 
 

12 

 
 

V 

MoneySupply 

TheoriesofMoneyandItsSupply,TypesofMoney-
Broad,NarrowandHighPower,ConceptsofM1,M2andM3.Inflation 

andDeflation-Types,CausesandImpact,-PriceIndex-

CPIandWPI,Role ofFiscalPolicyinControllingMoneysupply 

 
 

12 

TOTAL 60 



1 
 

CourseOutcomes 

CO1 ElaboratetheroleofStateandMarketinEconomicDevelopment 

CO2 ExplaintheSectorialcontributiontoNationalIncome 

CO3 IllustrateandCompareNationalIncomeatconstantandcurrentprices. 

CO4 Describethecanonsofpublicexpenditure 

CO5 Understandthetheoriesofmoneyand supply 

Textbooks 

1 DuttandSundaram, IndianEconomy,S.Chand, NewDelhi 

2 V.K.Puri,S.K.Mishra,IndianEconomy,HimalayaPublishinghouse,Mumbai 

3 RemeshSingh,IndianEconomy,McGrawHill,Noida. 

4 NitinSinghania,IndianEconomy,McGrawHill,Noida. 

5 Sanjeverma,TheIndianEconomy,uniquepublication,Shimla. 

ReferenceBooks 

1 
GhatakSubrata:IntroductiontoDevelopment Economics,Routledge 
Publications,NewDelhi. 

2 
SukumoyChakravarthy:DevelopmentPlanning-IndianExperience,OUP,New 

Delhi. 

3 RameshSingh,IndianEconomy,McGrawHill,Noida. 

4 Mier,Gerald,M:Leading issuesinEconomicDevelopment,OUP,NewDelhi. 

5 
Todaro,MichealP:EconomicDevelopmentinthethirdworld,Orient 

Longman,Hyderabad 

NOTE: Latest EditionofTextbooksMay beUsed 

WebResources 

1 http://www.jstor.org 

2 http://www.indiastat.com 

3 http://www.epw.in 

http://www.jstor.org/
http://www.indiastat.com/
http://www.epw.in/
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MAPPINGWITHPROGRAMMEOUTCOMESA

NDPROGRAMMESPECIFICOUTCOMES 
 

 PO

1 
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2 
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PO
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PO
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PSO
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PSO

2 

PSO

3 

CO1 3 2 2 3 2 2 2 2 2 2 2 

CO2 3 2 3 3 2 2 2 2 2 3 2 

CO3 3 2 3 3 2 2 2 2 2 2 2 

CO4 3 2 3 3 2 2 2 2 2 2 2 

CO5 3 2 3 3 2 2 2 2 2 2 2 

TOTAL 15 10 14 15 10 10 10 10 10 13 10 

AVERAGE 3 2 2.8 3 2 2 2 2 2 2.2 2 

3– Strong,2-Medium,1-Low 
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FIRSTYEAR – SEMESTER–

IELECTIVE-I:BUSINESS ECONOMICS 

Subject

Code 
L T P S Credits 

Inst.

Hours 

Marks 

CIA External Total 

 4    3 4 25 75 100 

Learning Objectives 

LO1 Tounderstandtheapproachestoeconomicanalysis 

LO2 Toknowthevariousdeterminantsofdemand 

LO3 Togainknowledgeonconceptandfeaturesofconsumerbehaviour 

LO4 Tolearnthelawsofvariableproportions 

LO5 
Toenablethestudentstounderstandtheobjectives andimportanceofpricing 
policy 

Prerequisites:ShouldhavestudiedCommerceinXIIStd 

Unit Contents No.of 
Hours 

 
 
 

I 

IntroductiontoEconomics 
Introduction to Economics – Wealth, Welfare and Scarcity 
Viewson Economics – Positive and Normative Economics - 
Definition –ScopeandImportanceofBusinessEconomics-
Concepts:Production Possibility frontiers – Opportunity Cost – 
AccountingProfitandEconomicProfit–
IncrementalandMarginalConcepts 
–TimeandDiscountingPrinciples– 

ConceptofEfficiency-BusinessCycle:-

Theory,Inflation,Depression,Recession,Recovery,ReflationandDef

lation, 

 
 
 

12 

 
 

II 

Demand&SupplyFunctions 
Meaning of Demand - Demand Analysis: Demand 
Determinants,LawofDemandanditsExceptions.ElasticityofDeman
d:Definition,Types,MeasurementandSignificance.Demand 
Forecasting - Factors Governing Demand Forecasting - 

MethodsofDemandForecasting,LawofSupplyandDeterminants. 

 
 

12 

 
 
 

III 

ConsumerBehaviour 
Consumer Behaviour – Meaning, Concepts and Features – Law 
ofDiminishing Marginal Utility – Equi-Marginal Utility – 
Coordinaland Ordinal concepts of Utility -Indifference Curve: 
Meaning,Definition,Assumptions,SignificanceandProperties–
Consumer’s Equilibrium. Price, Income and Substitution 
Effects.TypesofGoods:Normal,InferiorandGiffenGoods-
Derivation 

of Individual Demand Curve and Market Demand Curve with 

thehelpofIndifferenceCurve. 

 
 
 

12 



1 
 

 
 

IV 

TheoryofProduction 
Concept of Production - Production Functions: Linear and Non –
LinearHomogeneousProduction Functions-Lawof 
VariableProportion – Laws of Returns to Scale - Difference 
between Lawsof variable proportion and returns to scale – 
Economies of Scale –InternalandExternalEconomies–
InternalandExternal 
Diseconomies-Producer’sequilibrium 

 
 

12 



1 
 

 
 
 

V 

MarketStructure 
Price and Output Determination under Perfect Competition, 
ShortPeriodandLongPeriodPriceDetermination,ObjectivesofPricin
g Policy, its importance, Pricing Methods and Objectives –Price 
Determination under Monopoly, kinds of Monopoly, 
PriceDiscrimination,DeterminationofPriceinMonopoly–
Monopolistic Competition – Price Discrimination, Equilibrium 
ofFirminMonopolisticCompetition–Oligopoly–Meaning– 
features,“KinkedDemand”Curve 

 
 
 

12 

 TOTAL 60 

CourseOutcomes 

CO1 Explainthepositiveandnegativeapproachesineconomicanalysis 

CO2 Understoodthefactorsofdemandforecasting 

CO3 Knowtheassumptionsandsignificanceofindifferencecurve 

CO4 Outlinetheinternalandexternaleconomiesofscale 

CO5 Relateand applythevariousmethodsofpricing 

Textbooks 

1 
H.L. Ahuja, BusinessEconomics–Micro&Macro- SultanChand&Sons, New 
Delhi. 

2 C.M.Chaudhary,BusinessEconomics-RBSAPublishers-Jaipur-03. 

3 Aryamala.T,BusinessEconomics,VijayNocole,Chennai. 

4 T.PJain,BusinessEconomics,GlobalPublicationPvt.Ltd,Chennai. 

5 D.M.Mithani,BusinessEconomics,HimalayaPublishingHouse,Mumbai. 

ReferenceBooks 

1 S.Shankaran,BusinessEconomics-MarghamPublications,Chennai. 

2 
P.L.Mehta,ManagerialEconomics–Analysis,Problems &Cases,SultanChand 
&Sons,NewDelhi. 

3 
Peter Mitchelson and Andrew Mann, Economics for Business-Thomas 

NelsonAustralia 

4 
RamsinghandVinaykumar, BusinessEconomics, Thakur PublicationPvt. Ltd, 
Chennai. 

5 
SaluramandPriyankaJindal,BusinessEconomics, CAFoundationStudy 
material,Chennai. 

NOTE: Latest EditionofTextbooksMay beUsed 

WebResources 

1 https://youtube.com/channel/UC69_-P77nf5-rKrjcpVEsqQ 

2 https://www.icsi.edu/ 

3 
https://www.yourarticlelibrary.com/marketing/pricing/product-pricing- 
objectives-basis-and-factors/74160 

https://youtube.com/channel/UC69_-P77nf5-rKrjcpVEsqQ
https://www.icsi.edu/
https://www.yourarticlelibrary.com/marketing/pricing/product-pricing-objectives-basis-and-factors/74160
https://www.yourarticlelibrary.com/marketing/pricing/product-pricing-objectives-basis-and-factors/74160
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MAPPING WITH PROGRAMME 

OUTCOMESANDPROGRAMMESPECIFICO

UTCOMES 
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TOTAL 15 10 13 14 11 10 10 10 10 10 10 

AVERAGE 3 2 2.6 2.8 2.2 2 2 2 2 2 2 

3– Strong,2-Medium,1-Low 
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DIGITALBANKING 
 

Subject

Code 
L T P S Credits 

Inst.

Hours 

Marks 

CIA External Total 

     2 2 25 75 100 

 
LearningObjectives: 

LO1: To acquaint studentswithknowledgeofDigitalBankingProducts. 

LO2: Toenablethestudents tounderstandtheknowledgeofDigitalPaymentSystem 

LO3: ToimpartthestudentstounderstandthenewconceptsofMobileandInternet 
Banking 

LO4: Toenablesthestudentstohavedepthknowledgeinpointofsaleterminals 

LO5: Tounderstand theATMand cashdeposit system 

CourseOutcomes: 
 Afterthesuccessfulcompletionofthecourse,thestudentswillbeableto: 

CO1: Explaintheneedfordigitalbankingproductsandtheusageofcards. 

CO2: Classifytheusageofvariouspaymentsystems. 

CO3: Discusstheprofitability,riskmanagementandfraudsofmobileandint

ernetbanking. 

CO4: AnalysetheapprovalprocessesofPOSterminals. 

CO5: ExplaintheproductfeaturesandservicesofATMandCashDepositMa

chine. 

UnitI:DigitalBankingProducts 

DigitalBanking–Meaning–Features-Digital BankingProducts-Features-Benefits 

–BankCards–FeaturesandIncentivesofBankcards-TypesofBankCards-NewTechnologies-

Europay,MasterandVisaCard(EMV)-TapandGo,NearFieldCommunication(NFC)etc.-

ApprovalProcessesforBankCards – Customer Education

 for DigitalBankingProducts -DigitalLending–DigitalLendingProcess-Non-

Performing-Asset(NPA. 

UnitII:PaymentSystem 

OverviewofDomesticandGlobalPaymentsystems-RuPayandRuPaySecure-

ImmediatePaymentService(IMPS)–NationalUnifiedUSSDPlatform(NUUP)-

NationalAutomatedClearingHouse(NACH)-AadhaarEnabledPaymentSystem(AEPS)–

ChequeTruncationSystem(CTS)–RealTimeGrossSettlementSystems(RTGS)–

NationalElectronicFundTransfer(NEFT)-InnovativeBanking&PaymentSystems. 

UnitIII:Mobile andInternetBanking 

Mobile & Internet Banking - Overview – Product Features andDiversity - Corporateand 

Individual Internet Banking Integration with e-Commerce Merchant sites,IMPS -

Profitability-RiskManagementandFrauds-CyberCrime-CyberSecurity-

BlockchainTechnology-Types-CryptocurrencyandBitcoins 

UnitIV:PointofSaleTerminals 

Point of Sale (POS) Terminals - Overview - Features - Approval processesfor 

POSTerminals - Key Components of POS - Hardware - Software - User Interface Design -

CloudbasedPointofSale–CloudComputing-BenefitsofPOSinRetailBusiness. 

UnitV:AutomatedTellerMachineandCashDepositSystems 

Automated Teller Machine(ATM) - CashDeposit Machine(CDM)& Cash Recyclers -

Overview-Features-ATMInstantMoneyTransferSystems-NationalFinancialSwitch(NFS)-
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VariousValueAddedServices-Proprietary,BrownLabelandWhite 
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Label  ATMs  -  ATM  &CDM  Network Planning  -  Onsite  /  Offsite -

 ATMsecurity,SurveillanceandFraudPreven

tion. 

 

RecentTrendsin Digital Banking 

FacultymemberwillimparttheknowledgeonrecentDevelopmentsinDigitalBankingtothestude
ntsandthesecomponentswillnot coverintheexamination. 

 

 

 

TextBooks: 
1. IIBF,2019.DigitalBanking.TaxmannPublications,NewDelhi 

2. GordonE.&NatarajanS.2017BankingTheory,LawandPractice.24th RevisedEdition. 
HimalayaPublishingHouse,NewDelhi 

3. RavindraKumarandManishDeshpande.2016E-Banking.PacificBooksInternational,2016. 
4. UppalR.K.2017E-Banking:TheIndianExperience.BhartiPublications,2017. 

 

 

 

SupplementaryReadings: 
1.  

 
ArunajatesanS 2017TechnologyinBanking MarghamPublicationsChennai.. 

2. Digital Banking 2016 Indian Institute of Banking and Finance, Pvt 
LimitedNewDelhi. 

3. Indian InstituteofBankingandFinance,2016 ,GeneralBankManagement,McMillan, 
Mumbai 

4. SubbaRaoSandKhanna.P.L2014PrinciplesandPracticeofBankManagement,HimalyaPu
blishing House, Mumbai. 

WebReference: 

1 https://ebooks.lpude.in/commerce/bcom/term_4/DCOM208_BANKING_THEORY_AND_PRACTICE
.pdf 

2 http://www.himpub.com/documents/Chapter1859.pdf. 

https://ebooks.lpude.in/commerce/bcom/term_4/DCOM208_BANKING_THEORY_AND_PRACTICE.pdf
https://ebooks.lpude.in/commerce/bcom/term_4/DCOM208_BANKING_THEORY_AND_PRACTICE.pdf
https://ebooks.lpude.in/commerce/bcom/term_4/DCOM208_BANKING_THEORY_AND_PRACTICE.pdf
http://www.himpub.com/documents/Chapter1859.pdf


2 
 

MSOFFICE 
 

Subject
Code 

 

L 
 

T 
 

P 
 

S 
 

Credits 
Inst.

Hours 

Marks 

CIA 
External 

(Practical) 
Total 

      

2 
 

2 
 

50 
50 

(InternalE

xaminer) 

 

100 

 

LearningObjectives: 

LO1 
: 

Toenablethestudentstoacquireknowledgeincreatingdocumentsforprinting,sharing,pre

sentationandstoredatainaspreadsheet 

LO2 
: 

To equip the students themselves with the skills in MS Excel program, which 
isusedtosaveandanalysethenumericaldata. 

 

LO3 

: 

Toengagethestudentsthemselveswithadvanced,MSexcel 

functionsan 
dproductivitytoolstoassistindevelopingworksheetsandconsolidationtosummarizea
ndreportresultsfrommultipleworksheets 

LO4 
: 

ToidentifythenamesandfunctionsofthePowerPointinterfaceandcreateaslidepresentati
onthatincludestext,graphics,animationandtransition 

LO5 
: 

Toplan,design,create,manipulateandanalyseandcompiledatainvariousways. 

CourseOutcomes: 

 Afterthesuccessfulcompletionofthecourse,thestudentswillbeableto: 

CO1 
: 

AcquirepracticalknowledgeinMSWord 

CO2 
: 

ConstructworksheetinMSExcelusingbasicfunctions 

CO3 
: 

ConstructExcelsheetsinMSExcelusingadvancedfunctions 

CO4 
: 

PreparepresentationsinMSPowerPointusingvariousTemplates 

CO5 
: 

Createadatabaseusing Powerpoint 

UnitI:MicrosoftWord-I 

Working with Microsoft Word: Constructing a New document – 

RevisingandFormattingadocument–AlterthePageLayout,Watermark-

BackgroundandBorders–Headers&Footers–PageNumbering 

UnitII:MicrosoftWord-II 

Applying Templates - Formulating Tables – Editing tables –

IncorporateWordArt,ClipArts,Smartart&Pictures–Search&Replace–

Transferring andReceiving Documents, Sharing information to others –

Encryptand Decryptadocument-MailMerge. 

UnitIII:MicrosoftExcel-I 
MicrosoftExcel-createaspreadsheetusingAutofill,settingmargin,adding and 
removingRowsandColumns,creatingandcopyingformulae,changingcolu 
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mnwidthsandrowheights,usingAutoformat,creatingandprintingachart,

 Page Layout, converting files

 intoadifferentformat,findingtotalinrowsandcolumnsandMathemat

icalExpressionsuchasAdd,Subtract,MultiplyandDivide. 

UnitIV:MicrosoftExcel-II 
MoreAdvancedExcelFunctions:Normal,PageLayout,PageBreakView 
–EmployingtheFreezePanesTool–EmployingFinancialFunctions:PMT,

 RATE, NPER, PV, FV – 

LogicalFunctions:AND,FALSE,IF,NOT,OR,TRUE–

BAHTTEXTTextFunction–LEFTConcatenation – Using LOWER

 andUPPER–Value 

Function–ExaminingDate &TimeFunctionality. 

UnitV:MicrosoftPowerPoint: 
Applying the Auto-content wizard to Create and Store a presentation -Design 

template –Creating a Blank presentation – Opening a Previously-made

 presentation – Adjusting theBackground–

ChoosingthePresentationLayout–EstablishingthePresentationStyle; 

ListofPractical 
 

 

 

MS-

WORD 

 
 

1. Enterthechairperson'sspeech,auditor'sreport,minute

s and agenda,and implement the followingprocesses: 

emboldening, underscoring,varying fontsize, 

adjusting the style, altering the 

backgroundandtextcolor,varyinglinespacing,verifying

spellings,arranging,addingheaders and footers, 

inserting pagesand pagenumbers, 

findingandreplacingwords. 

2. Prepare an invitationforthe college function using text boxes 

andclipart. 

3. Prepareaclasstimetableandperformthefollowingopera

tions:Insertingthetable,dataentry,alignmentofRowsan

dColumns,insertinganddeletingtherowsandcolumns,a

ndChangingofTableFormat. 

4. Prepareashareholders’meetingletterfor10membersusingmailmergeoper

ation. 

5. PrepareBio-DatabyusingWizardandTemplates. 

MS-EXCEL 

1. Generatearosterofyourclass(aminimumof5topics) and 

performthefollowingactivities:Dataentry,Grandtotal,M
ean,ResultandRankingthrougharithmeticandlogicalfu
nctionsandsorting. 

2. Utilizingthechartwizard,createvariouscharts(line,pie,

bar)

toshowtheannualperformanceofsales,purchase,andpro

fitofthecompany. 
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3. Preparea declaration ofBank customer’s 
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accountindicatingsimpleandcompoundinterestestimationsfor10differentcu

stomersusingmathematicalandlogicalfunctions. 

4. MakeanExcelspreadsheettodovariousfinancialoperationsPMT,RATE

,NPER,PV,FV. 

5. Generateanexcelsheettoaccomplishnumeroustext,value,anddate

&timefunctions. 

MS-POWERPOINT 

 
1. Constructpresentationslidesthatdisplaythefivelevelsofa

company'shierarchyutilizinganorganizationchart. 

2. Createslidesforthenewsheadlinesofawell-

knowntelevisionnetwork.Thepresentationought 

toincludethefollowingtransitions:ToptoBottom,BottomtoT

op,ZoomInandZoomOut.Thepresentationshouldbeabletor

unincustommode. 

3. Create slides for the Seminar/ Lecture 

Presentationfeaturinganimationandcompletethefollowi

ng:Develop multiple slides,

alterbackgroundcolour,andincorporatewordarttoadju

stfontcolour. 
 
 

TextBooks: 

1. AFirstCourseincomputersBasedonWindows8andMSOffice2013)bySanjaySax
ena,Edition2015,VikasPublishingHousePvt.Ltd.NewDelhi. 

2. Fundamentals of Information Technology & MS Office by Bhullar 
MS,RamanpreetKaur,Edition2015,KalyaniPublishersLudhiana 

3. Excel2019–All-in-onebyLokeshLalwani,Edition2019,BPBPublications;1st 
edition(1Jauary2019);BPBPublication 

4. JordanGoldmeter2014AdvancedExcelEssentialsFriendsofaPressUSA 
 

 
SupplementaryReadings: 

1. SterlingLibsFcca2016AdvancedExcel:HowtouseVlookup&IndexMatchfunctionStraightP
ublicationsUSA 

2. ChrisUrban2016AdvancedExcelforProductivityUSA 
3. LokeshLalwani2019Excel2019AllinOne);BPBPublicationUSA 

4. .RituArora2018AdvancedExcel2016BPBPublicationsNewDelhi 

WebReference: 

1 https://www.klientsolutech.com/list-of-microsoft-word-exercises-for-students/ 

2 https://www.guru99.com/logical-functions-operators-and-conditions-in-excel.html 

3 https://www.educba.com/text-function-in-excel/ 

4 https://www.cours-gratuit.com/powerpoint-courses/ms-powerpoint-exercises-for-

college-students-pdf 

https://www.klientsolutech.com/list-of-microsoft-word-exercises-for-students/
https://www.guru99.com/logical-functions-operators-and-conditions-in-excel.html
https://www.educba.com/text-function-in-excel/
https://www.cours-gratuit.com/powerpoint-courses/ms-powerpoint-exercises-for-college-students-pdf
https://www.cours-gratuit.com/powerpoint-courses/ms-powerpoint-exercises-for-college-students-pdf
https://www.cours-gratuit.com/powerpoint-courses/ms-powerpoint-exercises-for-college-students-pdf
https://www.cours-gratuit.com/powerpoint-courses/ms-powerpoint-exercises-for-college-students-pdf


2 
 

FOUNDATIONCOURSE(OR)BRID

GECOURSE 

FUNDAMENTALSOFBUSINESSSTUDIES 
 

 

 

Subject

Code 

 

L 
 

T 
 

P 
 

S 
 

Credits 
Inst.

Hours 

Marks 

CIA External Total 

     2 2 25 75 100 

 

A bridge course for the students of commerce faculty is conducted every year 

togetthestudentstheknowledgeofcommercefaculty.Themainobjectiveofthecourseisto 

bridge the gap between subjects studied at Schoollevel and subjectstheywould be 

studying in commerce faculty. A Bridge course aims to cover thegapbetween the 

understanding level of the higher secondary school courses andhigher 

educationalcourses. Bridge course is preparative course for college levelcourse with 

anacademic curriculum that is offered to enhance the knowledge ofthe studentsbymeans 

of preparing for the intellectual challenges of commercesubjectandto 

knowbasicinformationaboutcoresubject. 

 

Bridge courses are the tool to help students to success in their 

graduatelevelstudies. It is also a pre requisite and foundational course to 

knowthebasicinformationaboutcommercesubjects. 
 

FUNDAMENTALSOFBUSINESSSTUDIES 

Objective 

The bridge course aims to act as a buffer for the new entrants with 

anobjective toprovide adequate time for the transition to hard core ofdegree 

courses. This givesthem a breather, to prepare 

themselvesbeforetheonsetofcoursesfor firstyeardegreeprogramme. 
CourseOutcomes: 

 Afterthesuccessfulcompletionofthecourse,thestudents willbeableto: 

CO
1: 

Tomakethestudentsfamiliarwiththebasicconceptsof commerce,
 andManagementFields. 

CO 
2: 

ToencourageandmotivatetheStudentsforthecommerceEducation. 

CO
3: 

TomakethestudentsawaretowardsthevariousbranchesofcommerceforExample,Acco
unts,BankingandAuditing. 

UnitICommerce-Introduction 

DefinitionofCommerce-Importance’sofCommerce-Meaningofbartersystem--business-

industry-trade-hindrancesoftrade-branchesofCommerce. 
Unit IIAccounting-Introduction 
Book-Keeping-Meaning-Definition–Objectives-Accounting-Meaning–Definition-Objectives-
Importance-Functions-Advantages-Limitations-Methodsof Accounting-SingleEntry Double 
Entry-Steps involved indouble entry system-Advantages of double entrysystem-Meaning 
of Debit andCredit-Types of Accounts and its rules-Personal Accounts-RealAccounts-
NominalAccounts. 
UnitIIIMarketingandAdvertising 



2 
 

Meaningof Marketing-Definition-FunctionsofMarketing-MeaningofConsumer– 



2 
 

StandardizationandGrading-Pricing–KindsofPricing-AGMARK-ISI-Advertising:Meaning, 

Characteristics, Advertising Objectives,Advertising FunctionsAdvantages of advertising, 

Kinds of Advertising,AdvertisingMedia,Kindsof 

mediaUnitIVAuditing&EntrepreneurialDevelopment 

Introduction of Auditing -Origin and Evolution –Definition -Features of Auditing -

Objectives of Auditing Advantages of Audit -Limitations ofAuditing -

Distinctionbetween Auditing & Investigation -Distinction betweenAccounting&Auditing 

-BasicPrinciplesofAudit-ClassificationofAudit- Entrepreneurial Development-

Characteristics of an entrepreneur-Functionsof an entrepreneur-Types of anentrepreneur 

-Problems of Women entrepreneur-

ConceptofWomenEntrepreneursUnitV:IncomeTaxLawandPractice 

Tax history-Types –Various Terms in Tax-Exempted Income U/S 10-Canons 

ofTaxation-Income Tax Authority andAdministration-SlabRate -FilingofReturns-

ResidentialStatus. 
TextBooks: 

1. L.M.Prasad,PrinciplesofManaement,2022S.Chand&SonsCo.Ltd,NewDelhi. 

2. S.P.JainandK.L.Narang2023FinancialAccounting-I,KalyaniPublishers,NewDelhi. 

3. Dr.N.RajanNair,2023Marketing,SultanChand&Sons.NewDelhi 

4. Jayashree Suresh, (Reprint 2017) Entrepreneurial Development, Margham 

Publications.Chennai 

5. SundarK.andPaari,2016AuditingVijayNicole,ImprintsPrivateLtd,Chennai. 

6. T.Srinivasan2024IncomeTax&Practice–VijayNicoleImprintsPrivateLimited, 

Chennai. 
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FIRSTYEAR – SEMESTER-

IICORE–III:FINANCIALACCOUNTING-II 

Subject

Code 
L T P S Credits 

Inst.

Hours 

Marks 

CIA External Total 

 5    5 5 25 75 100 

Learning Objectives 

LO1 
Thestudentsareableto preparedifferentkindsofaccountssuch 

HigherpurchaseandInstalmentsSystem. 

LO2 To understand theallocationofexpensesunderdepartmentalaccounts 

LO3 
TogainanunderstandingaboutpartnershipaccountsrelatingtoAdmissionand 

retirement 

LO4 
ProvidesknowledgetothelearnersregardingPartnershipAccountsrelating 

to dissolutionoffirm 

LO5 Toknowtherequirementsofinternationalaccounting standards 

Prerequisites:ShouldhavestudiedAccountancyinXIIStd 

Unit 
Contents No.of 

Hours 

 
I 

HirePurchaseandInstalmentSystem 

HirePurchaseSystem–AccountingTreatment–
CalculationofInterest-DefaultandRepossession-
HirePurchaseTrading 
Account- InstalmentSystem- CalculationofProfit 

 
15 

 
 
 

II 

BranchandDepartmentalAccounts 

Branch – Dependent Branches: Accounting Aspects - 

Debtorssystem-StockandDebtorssystem–

DistinctionbetweenWholesaleProfitandRetailProfit–

IndependentBranches(Foreign Branches excluded) - 

Departmental Accounts: Basis ofAllocationof Expenses–Inter-

DepartmentalTransferatCostor 

SellingPrice. 

 
 
 

15 

 
III 

Partnership Accounts -I 

PartnershipAccounts:–AdmissionofaPartner–

TreatmentofGoodwill-CalculationofHiddenGoodwill–

Retirementofa 

Partner–DeathofaPartner. 

 
15 

 
 
 

IV 

PartnershipAccounts- II 

Dissolution of Partnership - Methods – Settlement of 

AccountsRegarding Losses and Assets – Realization account – 

TreatmentofGoodwill–PreparationofBalanceSheet-

OneormorePartnersinsolvent–AllPartnersinsolvent–

ApplicationofGarner Vs Murray Theory – Accounting Treatment 

- PiecemealDistribution–SurplusCapitalMethod–MaximumLoss 

Method. 

 
 
 

15 
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V 

Accounting Standards for financial reporting(Theory 
only)ObjectivesandUsesofFinancialStatementsforUsers-

RoleofAccounting Standards - Development of Accounting 

Standards inIndia 

RoleofIFRS-
IFRSAdoptionvsConvergenceImplementationPlaninIndia-IndAS-

AnIntroduction-DifferencebetweenInd 

ASandIFRS. 

 
 

15 

 TOTAL 75 

THEORY20%&PROBLEMS80% 

CourseOutcomes 

CO1 ToevaluatetheHirepurchaseaccountsandInstalmentsystems 

CO2 To prepareBranchaccountsand DepartmentalAccounts 

CO3 
Tounderstandtheaccountingtreatmentforadmissionandretirementin 
partnership 

CO4 To knowSettlementofaccountsatthetime ofdissolutionofafirm. 

CO5 ToelaboratetheroleofIFRS 

Textbooks 

1 RadhaswamyandR.L.Gupta:AdvancedAccounting,SultanChand,NewDelhi. 

 

2 
M.C. ShuklaT.S.Grewal&S.C. Gupta,AdvanceAccounts,SChand 
Publishing,

NewDelhi. 

3 R.L.GuptaandV.K.Gupta,“FinancialAccounting”,SultanChand,NewDelhi. 

4 
SPJainandK. L.Narang:FinancialAccounting-I,KalyaniPublishers, New 
Delhi. 

5 T.S.Reddy&A.Murthy,FinancialAccounting,MargamPublishers,Chennai. 

ReferenceBooks 

1 Dr.S.N.Maheswari:FinancialAccounting,VikasPublications,Noida. 

2 Dr.Venkataraman&others(7lecturers):FinancialAccounting,VBH,Chennai. 

3 
Dr.ArulanandanandRaman:AdvancedAccountancy,Himalayapublications, 
Mumbai. 

4 Tulsian,Advanced Accounting,TataMC.Grawhills,India. 

5 
CharumathiandVinayagam,FinancialAccounting,S.Chandandsons,New 
Delhi. 

NOTE: Latest EditionofTextbooksMay beUsed 

WebResources 

1 https://www.slideshare.net/mcsharma1/accounting-for-depreciation-1 

2 https://www.slideshare.net/ramusakha/basics-of-financial-accounting 

3 https://www.accountingtools.com/articles/what-is-a-single-entry-system.html 

https://www.slideshare.net/mcsharma1/accounting-for-depreciation-1
https://www.slideshare.net/ramusakha/basics-of-financial-accounting
https://www.accountingtools.com/articles/what-is-a-single-entry-system.html
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MAPPINGWITHPROGRAMMEOUTCOMESA

NDPROGRAMMESPECIFICOUTCOMES 
 

 PO

1 

PO

2 

PO

3 

PO

4 

PO

5 

PO

6 

PO

7 

PO

8 

PSO

1 

PSO

2 

PSO

3 

CO1 3 2 3 3 2 3 2 2 3 2 2 

CO2 3 2 3 3 3 2 2 2 3 2 2 

CO3 3 2 2 3 3 2 2 2 3 2 2 

CO4 3 2 3 3 2 2 2 2 3 2 2 

CO5 3 3 3 3 3 3 3 3 3 3 3 

TOTAL 16 11 14 15 14 12 11 11 15 11 11 

AVERAGE 3.2 2.2 2.8 3 2.8 2.4 2.2 2.2 3 2.2 2.2 

 

3– Strong,2-Medium,1-Low 
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FIRST YEAR – SEMESTER – 

IICORE–IV:BUSINESSLAW 

Subject

Code 
L T P S Credits 

Inst.

Hours 

Marks 

CIA External Total 

 5    5 5 25 75 100 

Learning Objectives 

LO1 
To knowthenatureandobjectivesofMercantilelawandthe essentialsofvalid 

contract 

LO2 To gainknowledge onperformance contracts 

LO3 Tobeacquainted withtherulesofIndemnityand Guarantee 

LO4 To makeawareoftheessentialsofBailmentandpledge 

LO5 Tounderstandtheprovisionsrelatingtosaleofgoods 

Prerequisites:ShouldhavestudiedCommerceinXIIStd 

Unit Contents No.ofHours 

 
 

I 

ElementsofContract 
Indian Contract Act 1872: Definition of Contract, 
EssentialsofValidContract,ClassificationofContract,OfferandA
cceptance–Consideration–CapacitytoContract–Free 
Consent - Legality of Object – Contingent Contracts – 

VoidContract 

 
 

15 

 
 

II 

PerformanceofContract 
MeaningofPerformance,OffertoPerform,DevolutionofJointliabi
lities&Rights,TimeandPlaceof 
Performance,ReciprocalPromises,Assignmentof Contracts-
Remediesfor 
Breach of contract - Termination and Discharge of Contract -

QuasiContract 

 
 

15 

 
III 

ContractofIndemnityandGuarantee 

ContractofIndemnityandContractofGuarantee-

ExtentofSurety’sLiability,KindsofGuarantee,RightsofSurety, 

DischargeofSurety– 

 
15 

 
 

IV 

BailmentandPledge 
BailmentandPledge–Bailment–Concept–Essentials-
ClassificationofBailments,DutiesandRightsofBailorand 
Bailee–LawofPledge–Meaning–

EssentialsofValidPledge,Pledgeand Lien,RightsofPawnerand 

Pawnee. 

 
 

15 

 
 

V 

SaleofGoodsAct1930: 

 

DefinitionofContractofSale–Formation-EssentialsofContract of 
Sale-Conditions andWarranties-TransferofProperty –Contracts 
involvingSeaRoutes-SalebyNon-owners-
Rightsanddutiesofbuyer-RightsofanUnpaid 
Seller 

 
 

15 

 TOTAL 75 
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CourseOutcome 

CO1 ExplaintheObjectivesandsignificanceofMercantilelaw 

CO2 Understandtheclausesand exceptionsofIndianContract Act. 

CO3 Outlinethecontractofindemnityand guarantee 

CO4 FamiliarwiththeprovisionrelatingtoBailmentandPledge 

CO5 ExplainthevariousprovisionsofSale ofGoodsAct1930 

Textbooks 

1 N.D.Kapoor,BusinessLaws-SultanChandandSons, NewDelhi. 

2 R.S.N.Pillai–BusinessLaw,S.Chand,NewDelhi. 

3 MCKuchhal&VivekKuchhal, Business law,SChandPublishing, NewDelhi 

4 M.V.Dhandapani,BusinessLaws,SultanChandandSons,NewDelhi. 

5 ShusmaAurora,BusinessLaw,Taxmann,NewDelhi. 

ReferenceBooks 

1 PreethiAgarwal, BusinessLaw,CAfoundationstudymaterial,Chennai. 

2 BusinessLawbySaravanavel,Sumathi,Anu,HimalayaPublications,Mumbai. 

3 KavyaandVidhyasagar,BusinessLaw,NithyaPublication,NewDelhi. 

4 D.Geet,BusinessLawNiraliPrakashanPublication,Pune. 

5 M.R.Sreenivasan,BusinessLaws,MarghamPublications,Chennai. 

NOTE: Latest EditionofTextbooksMay beUsed 

WebResources 

1 www.cramerz.comwww.digitalbusinesslawgroup.com 

2 http://swcu.libguides.com/buslaw 

3 http://libguides.slu.edu/businesslaw 
 
 

MAPPINGWITHPROGRAMMEOUTCOMESA

NDPROGRAMMESPECIFICOUTCOMES 
 

 PO

1 

PO

2 

PO

3 

PO

4 

PO

5 

PO

6 

PO

7 

PO

8 

PSO

1 

PSO

2 

PSO

3 

CO1 3 2 2 3 2 2 2 2 2 2 2 

CO2 3 2 3 3 2 2 2 2 2 2 2 

CO3 3 2 2 3 2 2 2 2 2 2 2 

CO4 3 2 3 3 2 2 2 2 2 2 2 

CO5 3 2 3 3 2 2 2 2 2 2 2 

TOTAL 15 10 13 15 10 10 10 10 10 10 10 

AVERAGE 3 2 2.6 3 2 2 2 2 2 2 2 

3– Strong,2-Medium,1-Low 

http://www.cramerz.comwww.digitalbusinesslawgroup.com/
http://swcu.libguides.com/buslaw
http://libguides.slu.edu/businesslaw
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FIRST YEAR – SEMESTER – 

IIELECTIVE–

II:BUSINESSENVIRONMENT  
Subject

Code 

 
L 

 
T 

 
P 

 
S 

 
Credits Inst.

Hours 

Marks 

CIA External Total 

 4    3 4 25 75 100 

Learning Objectives 

LO1 Tounderstandthenexusbetweenenvironmentand business. 

LO2 ToknowthePoliticalEnvironmentinwhichthebusinessesoperate. 

LO3 TogainaninsightintoSocialand CulturalEnvironment. 

LO4 To familiarizetheconceptsofanEconomicEnvironment. 

LO5 TolearnthetrendsinGlobalEnvironment/TechnologicalEnvironment 

Prerequisites:ShouldhavestudiedCommerceinXIIStd 

Unit Contents 
No. 

ofHou

rs 

 

I 

AnIntroduction 
The ConceptofBusinessEnvironment-ItsNatureand Significance 
–ElementsofEnvironment-BriefOverviewofPolitical–Cultural 
–Legal–
EconomicandSocialEnvironmentsandtheirImpactonBusinessandStrat
egic Decisions. 

 

12 

 
II 

PoliticalEnvironment 
PoliticalEnvironment–GovernmentandBusinessRelationshipinIndia– 
ProvisionsofIndianConstitutionPertainingtoBusiness. 

 
12 

 

III 

SocialandCulturalEnvironment 
Social and Cultural Environment – Impact of Foreign Culture 
onBusiness – Cultural Heritage -Social Groups -Linguistic 
andReligiousGroups–TypesofSocialOrganization–Relationship 
betweenSocietyandBusiness-SocialResponsibilitiesofBusiness. 

 

12 

 
 

IV 

EconomicEnvironment 
Economic Environment – Significance and Elements of 
EconomicEnvironment - Economic Systems and their Impact of 
Business –MacroEconomicParameterslikeGDP- 
GrowthRateofPopulation 
–Urbanization -Fiscal Deficit–Plan Investment–PerCapitaIncome 
andtheirImpactonBusinessDecisions. 

 
 

12 

 

V 

TechnologicalEnvironment 
TechnologicalEnvironment–Concept-Meaning-
FeaturesofTechnology-SourcesofTechnologyDynamics-
TransferofTechnology-ImpactofTechnologyonBusiness-Statusof 
TechnologyinIndia-DeterminantsofTechnologicalEnvironment. 

 

12 

 TOTAL 60 

CourseOutcomes 

CO1 Rememberthenexusbetweenenvironment andbusiness. 

CO2 ApplytheknowledgeofPoliticalEnvironmentinwhichthebusinessesoperate. 

CO3 AnalyzethevariousaspectsofSocialand CulturalEnvironment. 

CO4 EvaluatetheparametersinEconomicEnvironment. 
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CO5 CreateaconduciveTechnologicalEnvironmentforbusinesstooperateglobally. 
 
 

Textbooks 

1 C.B. Gupta, BusinessEnvironment,SultanChand&Sons, NewDelhi 

2 
FrancisCherunilam,BusinessEnvironment,HimalayaPublishingHouse, 
Mumbai 

3. Dr.V.C.Sinha, BusinessEnvironment, SBPDPublishingHouse, UP. 

4. 
Aswathappa.K,EssentialsOfBusinessEnvironment,HimalayaPublishingHouse,Mu

mbai 

5. 
RosyJoshi, SangamKapoor&PriyaMahajan, BusinessEnvironment, Kalyani 
Publications,NewDelhi 

ReferenceBooks 

1. Veenakeshavpailwar,BusinessEnvironment,PHILearningPvtLtd, NewDelhi 

2. Shaikhsaleem,BusinessEnvironment,Pearson,NewDelhi 

3. S.Sankaran,BusinessEnvironment,MarghamPublications,Chennai 

4. NamithaGopal, BusinessEnvironment, VijayNicoleImprintsLtd.,Chennai 

5. 
IanWorthington,ChrisBritton,EdThompson, TheBusinessEnvironment, 
FTPrentice Hall,NewJersey 

NOTE: Latest EditionofTextbooksMay beUsed 

WebResources 

1 www.mbaofficial.com 

2 www.yourarticlelibrary.com 

3 www.businesscasestudies.co.uk 

 
 

MAPPINGWITHPROGRAMMEOUTCOMESA

NDPROGRAMMESPECIFICOUTCOMES 
 

 PO

1 

PO

2 

PO

3 

PO

4 

PO

5 

PO

6 

PO

7 

PO

8 

PSO

1 

PSO

2 

PSO

3 

CO1 3 2 3 3 3 2 2 3 2 3 3 

CO2 3 2 2 3 3 2 3 3 2 3 3 

CO3 3 2 3 3 3 2 3 3 2 3 3 

CO4 3 2 3 3 3 2 2 3 2 3 3 

CO5 3 2 3 3 3 2 3 3 3 3 3 

TOTAL 15 10 14 15 15 10 13 15 11 15 15 

AVERAGE 3 2 2.8 3 3 2 2.6 3 2.2 3 3 

3– Strong,2-Medium,1-Low 

http://www.mbaofficial.com/
http://www.yourarticlelibrary.com/
http://www.businesscasestudies.co.uk/
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FIRSTYEAR– SEMESTER-

IIELECTIVE -II:INSURANCEAND RISKMANAGEMENT 

 

Subject

Code 
L T P S Credits 

Inst.

Hours 

Marks 

CIA External Total 

 4    3 4 25 75 100 

Learning Objectives 

LO1 To knowtheconceptsandprinciplesofcontract ofinsurance 

LO2 Tounderstandthebasicconceptsoflifeinsurance 

LO3 To gainknowledgeontheprinciplesofgeneralinsurance 

LO4 ToexaminetheInsuranceRegulatoryandDevelopmentAuthority1999(IRDA) 

LO5 Toknowtheriskmanagementprocess 

Prerequisites:ShouldhavestudiedCommerceinXIIStd 

Unit Contents No.of

Hours 

 
 

I 

IntroductiontoInsurance 
Definition of Insurance - Characteristics of Insurance – Principles 
ofContract of Insurance – General Concepts of Insurance – Insurance 
andHedging–TypesofInsurance–InsuranceIntermediaries–Roleof 
InsuranceinEconomicDevelopment. 

 
 

12 

 
 

II 

LifeInsurance 

Life Insurance Business - Fundamental Principles of Life Insurance –
Basic Features of Life Insurance Contracts - Life Insurance Products –
Traditional and Unit Linked Policies – Individual and Group Policies -
WithandWithoutProfitPolicies–TypesofLifeInsurancePolicies– 
PensionandAnnuities–Reinsurance–DoubleInsurance 

 
 

12 

 
 

III 

GeneralInsurance 

GeneralInsuranceBusiness-FundamentalPrinciplesofGeneralInsurance–
Types-FireInsurance–MarineInsurance–Motor 
Insurance–PersonalAccidentInsurance–LiabilityInsurance–

MiscellaneousInsurance–Claims Settlement. 

 
 

12 

 
 

IV 

RiskManagement 
RiskManagement–Objectives–Process–IdentificationandEvaluation of 
Potential Losses – Risk Reduction - Risk Transfer – RiskFinancing-
LevelofRiskManagement–CorporateRiskManagement– 
–PersonalRiskManagement. 

 
 

12 

 
 

V 

IRDAAct1999 
InsuranceRegulatoryandDevelopmentAuthority(IRDA)1999–
Introduction–Purpose,Duties,PowersandFunctionsofIRDA–
OperationsofIRDA–InsurancePolicyholders’ProtectionunderIRDA 
–Exposure/PrudentialNorms-SummaryProvisionsofrelated Acts. 

 
 

12 

 TOTAL 60 

CourseOutcomes 

CO1 Identifytheworkingsofinsuranceandhedging 

CO2 Evaluatethetypesofinsurancepoliciesandsettlement 

CO3 Settleclaimsunder varioustypesofgeneralinsurance 
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CO4 KnowtheprotectionprovidedforinsurancepolicyholdersunderIRDA 

CO5 Evaluatetheassessmentandretentionofrisk 

Textbooks 

1 
NeetiGupta,AnujGuptaandAbhaChopra,RiskManagementandInsurance, 
KalyaniPublishers,NewDelhi. 

2 Dr.N.Premavathy–ElementsofInsurance, SriVishnuPublications,Chennai. 

3 
M.N.Mishra&S.B.Mishra,InsurancePrinciplesandPractice,SChandPublishers, 
NewDelhi. 

4 MichelCrouhy, TheEssentialsofRiskManagement, McGrawHill, Noida. 

5 ThomasColeman, APracticalGuidetoRiskManagement,CFA, India. 

ReferenceBooks 

1 
JohnC.Hull,RiskManagementandFinancialInstitutions(WileyFinance),Johnwiley 
&sons, NewJersey. 

2 P.K.Gupta,InsuranceandRiskManagement,HimalayaPublications,Mumbai. 

3 Dr.Sunilkumar,InsuranceandRiskManagement,Golgatiapublishers,NewDelhi. 

4 
NaliniPravaTripathy,PrabirPaal, InsuranceTheory&Practice, PrenticeHallof 
India. 

5 AnandGanguly– InsuranceManagement,NewAgeInternationalPublishers. 

NOTE: Latest EditionofTextbooksMay beUsed 

WebResources 

1 https://www.mcminnlaw.com/principles-of-insurance-contracts/ 

2 https://www.investopedia.com/terms/l/lifeinsurance.asp 

3 
https://www.irdai.gov.in/ADMINCMS/cms/frmGeneral_Layout.aspx?page=PageNo1 
08&flag=1 

MAPPINGWITHPROGRAMMEOUTCOMESA

NDPROGRAMMESPECIFICOUTCOMES 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 3 2 2 2 2 2 2 2 2 

CO2 3 2 3 2 2 2 2 2 
2 

2 2 

CO3 3 2 3 2 2 2 2 2 2 2 2 

CO4 3 2 3 2 2 2 2 2 
2 

2 2 

CO5 3 2 3 2 2 2 2 2 2 2 2 

TOTAL 15 10 15 10 10 10 10 10 10 10 10 

AVERAGE 3 2 3 2 2 2 2 2 2 2 2 

3– Strong,2-Medium,1-Low 

https://www.mcminnlaw.com/principles-of-insurance-contracts/
https://www.investopedia.com/terms/l/lifeinsurance.asp
https://www.irdai.gov.in/ADMINCMS/cms/frmGeneral_Layout.aspx?page=PageNo108&flag=1
https://www.irdai.gov.in/ADMINCMS/cms/frmGeneral_Layout.aspx?page=PageNo108&flag=1
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FIRST YEAR – SEMESTER – 

IIELECTIVE -II:INTERNATIONAL 

TRADE 

Subject

Code 
L T P S Credits 

Inst.

Hours 

Marks 

CIA External Total 

 4    3 4 25 75 100 

Learning Objectives 

LO1 ToenablestudentsfamiliarisewiththebasicsofInternationalTrade. 

LO2 To knowthe varioustheoriesofinternationaltrade. 

LO3 Toimpartknowledgeaboutbalanceoftradesandexchangerates. 

LO4 Togainknowledgeaboutinternationalinstitutions. 

LO5 TogaininsightsonWorldTradeOrganisation 

Prerequisite:ShouldhavestudiedCommerceinXIIStd 

Unit Contents No.of 
Hours 

 
I 

IntroductiontoInternationalTrade–Meaning–Definition-Difference 
between Internal and International Trade – 
ImportanceofInternationalTradeintheGlobalcontext 

 
12 

 
 

II 

Theories of International trade: Classical theories - Adam 
smith’stheoryofAbsoluteAdvantage–Ricardo’s 
Comparativecosttheory-  Modern  theories  of  International  Trade  
-Haberler’s Opportunity Cost theory – Heckscher –Ohlin’s 
Moderntheory–InternationaltradeandFactorMobilityTheory– 
Leontiff’sParadox-Internationaltradeandeconomic growththeory-

Immiseratinggrowththeory. 

 
 

12 

 
 

III 

Balanceof Payments–Components of Balanceof Payments-Current 
account, Capital account & Official settlement accounts -
Disequilibrium in BOP -Methods of correcting Disequilibrium -
BalanceofPaymentadjustmentTheories-MarshallLernermechanism. 
BalanceofTrade–TermsofTrade–Meaning–Definition– 
DifferencebetweenBOPandBOT. 

 
 

12 

 
 

IV 

InternationalEconomicInstitutions-InternationalMonetarySystem  -  
Bretton  Woods   Conference   –   IMF   -Objectives, 
Organizationalstructure–Membership–Quotas–
BorrowingandLending 
ProgrammeofIMF–SDRs–IndiaandIMF-WorldBankand 
UNCTAD. 

 
 

12 

 

V 
WorldTradeOrganisation(WTO)–FunctionsandObjectives–

AgriculturalAgreements–GATS-TRIPS–TRIMS. 

 

12 

 TOTAL 60 

CourseOutcomes 

CO1 
Distinguishbetweentheconceptofinternalandinternationaltrade. 

CO2 Definethevarioustheoriesofinternationaltrade. 
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CO3 Examinethebalanceoftradeand exchange rates 

CO4 AppraisetheroleofIMFandIBRD. 

CO5 DefinetheworkingsofWTOand withspecialreferencetoIndia. 

Textbooks 

1 
FrancisCherunilam,InternationalTradeandExportManagement–Himalaya 

PublishingHouse -Mumbai–04. 

 

2 
Paul.R.KrugmanandMauriceObstfeld, InternationalEconomics(Theoryand 

Policy)- 

PearsonEducationAsia-AddisonWesleyLongman(P)Ltd.-Delhi– 92. 

 

3 
Robert J.Carbaugh,InternationalEconomics -

ThomsonInformationPublishingGroup- 

WadsworthPublishing Company-California. 

4 
H.G. Mannur,InternationalEconomics–VikasPublishingHouse(P)Ltd–New 
Delhi-14. 

5 
BimalJaiswal&RichaBanerjee,IntroductionToInternationalBusiness, 
HimalayaPublication,Mumbai 

ReferenceBooks 

1 Dr.T.Aryamala,VijayNicole, InternationalTrade, Chennai 

2 
Avadhani,V.A.InternationalFinancialManagement,HimalayaPublications, 
Mumbai 

3 
PunamAgarwalandJatinderKaur,InternationalBusiness,KalyaniPublications,New 
Delhi 

4 SSankaran, InternationalTrade,MarghamPublication, Chennai 

5 CBGupta, InternationalBusiness, SChandPublishing, NewDelhi 

NOTE: Latest EditionofTextbooksMaybeUsed 

WebResources 

1 https://opentext.wsu.edu/cpim/chapter/2-1-international-trade/ 

2 
https://www.economicsdiscussion.net/balance-of-payment/balance-of-payments- 
international-trade-economics/30644 

3 https://www.wto.org/english/thewto_e/countries_e/india_e.htm 

https://www.economicsdiscussion.net/balance-of-payment/balance-of-payments-international-trade-economics/30644
https://www.economicsdiscussion.net/balance-of-payment/balance-of-payments-international-trade-economics/30644
https://www.wto.org/english/thewto_e/countries_e/india_e.htm
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MAPPINGWITHPROGRAMMEOUTCOMESA

NDPROGRAMMESPECIFICOUTCOMES 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 3 2 2 2 2 2 2 3 2 

CO2 3 2 3 2 3 2 2 2 2 3 2 

CO3 3 2 3 2 3 2 2 2 2 3 2 

CO4 3 2 3 2 2 2 2 2 2 3 2 

CO5 3 2 3 2 2 2 2 2 2 3 2 

TOTAL 15 10 15 10 12 10 10 10 10 15 10 

AVERAGE 3 2 3 2 2.4 2 2 2 2 3 2 

3– Strong,2-Medium,1-Low 
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INTERNETANDITSAPPLICATIONS 
 

 
Subject

Code 

 

L 

 

T 

 

P 

 

S 

 

Credits 

 
Inst.

Hours 

Marks 

 

CIA 
External 

 

(Practical) 

 

Total 

      
2 

 
2 

 
50 

50 

(InternalE

xaminer) 

 
100 

 

Objective 

This subject seeks to develop the would-be Accounting Executives with 
knowledgeinInternet fortheapplicationin thearea ofAccounting. 

 
Unit I:InternetConcepts 

Introduction – InternetConnection Concepts – Connecting to Dial-up 
InternetAccounts – High Speed Connections : ISDN, ADSL, and Cable Modes – 
Intranets :ConnectingLANtotheInternet. 

 

Unit II:E-mailConcept 

E-mail Concepts – E-mail Addressing – E-mail Basic Commands – Sending 
andReceivingFilesbye-mail–Controllinge-mailVolume–SendingandReceivingSecuree-
mail. 

 
Unit III:InternetServices 

Online Chatting and Conferencing Concepts – E-mail Mailing Lists – 
UsenetNewsgroupConcepts–ReadingUsenetNewsgroups–VideoConferencing. 

 

UnitIV:WebConceptsandBrowsers 

World-Wide-Web Concepts – Elements of Web – Clients and Servers – URL 
andTP–WebBrowsers–NetscapeNavigatorandCommunicator-
MicrosoftInternetExplorer. 

 
UnitV:SearchEngines 

Search Engines – Web Directories – Microsoft Internet Explorer – Searching 
forInformation – Bigfoot, Infospace,Whowhere, Yahoo- Subscriptions and Channels –
Web Sites-Making use of Web Resources – New and Weather, Sports, 
PersonalFinance and Investing – Entertainment – Shopping – Travel, Kids, Teems, 
Parents andCommunities,HealthandMedicine,ReligionandSpirituality. 

 

TEXTBOOKS 

1. Alexis Leon andMathews Leon-Internet for everyone, LeonTechworld, Chennai,India, 

2000. 

2. KamleshN.Agarwal–Business ontheNet,McMillanIndiaLtd.,2002 

3. KamleshN.Agarwal&PrateekA.Agarwal–WebtheNet–

AnintroductiontoWirelessapplicationprotocal,McMillanIndiaLtd.,2002 
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4. MargaretLevineYoung-TheCompleteReference-Internet”,TMGPub.,NewDelhi,2002. 

 
REFERENCEBOOKS 

1. Douglas E.Commer-Computer Networks and Internet, PHI ( Addition 

WesleyLonman),NewDelhi, 2001. 

2. MinoliDaniel–Internet &Internet Engineering,Tata McGrawHill,NewDelhi,200 

 
STOCKMARKETOPERATIONS 

 
 

Subject

Code 

 

L 
 

T 
 

P 
 

S 
 

Credits 
Inst.

Hours 

Marks 

CIA External Total 

     2 2 25 75 100 

 

 
LearningObjectives: 

LO1: To acquaint studentswithknowledgeof  SecuritiesMarket 

LO2: ToenablethestudentstounderstandtheknowledgeofPracticeTradingonStockMarket 

LO3: ToimpartthestudentstounderstandthelegalframeworkofsecuritiesMarket 

LO4: Toenablesthestudentstohavedepthknowledgeindifferentsegmentofstockexc

hange 
LO5: TounderstandtheroleofDematTrading 

CourseOutcomes: 
 Afterthesuccessfulcompletionofthecourse,thestudents willbeableto: 

CO1: Explainthebasic conceptof SecuritiesMarket 

CO2: PracticeTradingonStockMarket 

CO3: AnalysethelegalFrame workof SecuritiesMarket 

CO4: Explaindifferentsegmentof StockExchange 

CO5: Perform DematTrading 

UnitI:Introduction 

Concept andtypes 

ofSecurities;Conceptofreturn;Concept,typesandmeasurementofrisk;DevelopmentofSecuritiesmar

ketinIndia 

UnitII:PrimaryMarket 

Concept,FunctionsandImportance;FunctionsofNewIssueMarket(IPO,FPO&OFS);Methods

of Floatation- fix price method and book building method; Pricing of Issues;Offer 

Documents;Appointment and Role of Merchant Bankers, Underwriters, LeadManagers,

 Syndicate

 Members,Brokers,Registrars,Bankers,ASBA;SMEIPOsandListingof

Securities. 

UnitIII:SecondaryMarket 

Concept; Functions and Importance; Mechanics of Stock Market Trading-DifferentTypes

 ofOrders,ScreenBasedTrading,Internet-

BasedTradingandSettlementProcedure;TypesofBrokers. 

UnitIV:RegulatoryFramework 



4  

SEBI(IssueofCapitalandDisclosureRequirements)Regulation2018;StockExchanges 

andIntermediaries; SEBI and Investor Protection; Securities 

ContractRegulationActandSEBI(ListingObligationsandDisclosureRequirements)Regulati

on2015. 

UnitV:DematTrading 

Concept and Significance; Role ofDepositoriesand Custodian ofSecurities 

inDematTrading;SEBIGuidelinesandotherRegulationsRelatingtoDematTrading;ProcedureofDemat

Trading. 

 
 

PracticalExercises: 

Thelearnersarerequiredto: 

1. PreparethestepsinvolvedinpreandpostmanagementofhypotheticalcaseofIPO/FPO. 

2. MakeacomparativeanalysisofIPOstoidentifyparametersofsucc
essandcausesoffailure. 

3. ExposethemselvestotradingscreenofNationalStockExchange(www.

nseindia.com)anddemonstrate 

a) Procedureofplacingbuying/sellingorder. 

b) TradingWorkstationStation(TWS)ofspotmarketandfinancialder

ivativemarkets(FuturesandOptions). 

4. Learndemattradingandinvestmentwiththehelpofreleva

ntsoftware(WorkingonVirtualtradingplatform). 

 
 

RecentTrendsinStockMarket 

FacultymemberwillimparttheknowledgeonrecenttrendsinStockMarket

 tothes

tudentsandthesecomponentswillnotcoverintheexamination. 
 
 
 

TextBooks: 

1. Gordon,E.,&Natarajan,K. 

2019.FinancialMarketsandServices.NewDelhi:HimalayaPublishing

House.New Delhi 

2. Benjamin,G.1949.TheIntelligentInvestor.NewYork:HarperPublishing. 

3. Dalton,J.M.2001.HowTheStockMarketWorks?

 NewYork:Prentice

HallPress.Machiraju,H. 

4. Machiraju,H.R. 2019.Merchant 

Banking.NewDelhi:NewAgePublishers. 

SupplementaryReadings: 

1.  

 GitmanandJoehnk2015,FundamentalsofInvesting,PearsonPublications,NewDelhi. 
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2.  

ChandraPrasanna,2017,InvestmentAnalysisandPortfolioManagement,TataMcGraw

Hill,NewDelhi. 

3. DamodaranAsath 2016, Investment Valuation: Tool and Techniques

 forDeterminingthevalueofanyAsset,WileyFinance.,NewDelhi 

4.  

BholeL.M2015,FinancialInstitutionsandMarketsTataMcGrawHillPublishingCompany

Ltd,NewDelhi 

 
 
 
 

Note:Latesteditionofthebooksmaybeused 

 
NEWVENTUREPLANNING&DEVELOPMENT 

 

 

Subject

Code 

 

L 
 

T 
 

P 
 

S 
 

Credits 
Inst.

Hours 

Marks 

CIA External Total 

     2 2 25 75 100 

 

LearningObjectives: 

LO1: Toacquaintstudents withknowledgeofSettingupanewBusiness 

LO2: ToenablethestudentstounderstandthelegalchallengesinsettingupBusiness 

LO3: Toimpartthestudentstosearchforentrepreneurialcapital 

LO4: Toenablesthestudentstohavedepthknowledgeinmarketingaspectsofnewvent

ures 
LO5: TounderstandtheroleBusinessPlanPreparationforNewVentures 

CourseOutcomes: 
 Afterthesuccessfulcompletionofthecourse,thestudentswillbeableto: 

CO
1: 

Generateabusinessideausingdifferenttechniquesanddescribesourcesofinnovativeide
as 

CO 
2: 

Evaluateadvantagesofacquiringanongoingventurewithacasestudy; 

CO
3: 

Presentacomparativeanalysisofvariousgovernmentschemeswhicharesuitablefortheb
usinessidea; 

CO 
4: 

Developamarketingplanforabusinessidea; 

CO 
5: 

Prepareandpresentawell-conceivedBusinessPlan 

 

Unit I: 
StartingNewVenturesNewVenture:Meaningandfeatures.Opportunityidentification.Thesear
chfornewideas 

.Sourceofinnovativeideas.Techniquesforgeneratingideas.Entrepreneurialimaginationandcr

eativity:Theroleofcreativethinking.Developingcreativity.Impedimentstocreativity.Thepath
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waystoNewVenturesforEntrepreneurs, 
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CreatingNewVentures.AcquiringanestablishedVenture:Advantagesofacquiringanongoing

Venture.Evaluationofkeyissues.Franchising:HowaFranchiseworks.Franchiselaw. 

Evaluatingthefranchisingopportunities. 

UnitII:LegalChallengesinSettingupBusiness 

IntellectualPropertyProtection:Patents,Trademarks,andCopyrights.RequirementsandProce

dureforfilingaPatent,Trademark,andCopyright.LegalactsgoverningbusinessesinIndia.Ident

ifyingForm of Organisation and theirprocedures and 

compliances.UnitIII:SearchforEntrepreneurialCapital 

The Entrepreneur’s Search for Capital.The Venture Capital Market.Criteria 

forevaluatingNew-VentureProposals.EvaluatingtheVentureCapitalist. 

Financingstages.AlternateSourcesofFinancingforIndianEntrepreneurs.BankFunding.Gove

rnment Policy Packages.State Financial Corporations 

(SFCs).BusinessIncubatorsandFacilitators.Informalriskcapital:AngelInvestors.Governmen

tschemesfor newventureslike:StartupIndia,StandUpIndia,MakeinIndia,etc. 
 

UnitIV:MarketingAspectsofNewVentures 

DevelopingaMarketingPlan:CustomerAnalysis,GeographicalAnalysis,EconomicalAnalysis,Linguis

ticAnalysis,SalesAnalysisandCompetitionAnalysis.MarketResearch 

.SalesForecasting.Evaluation.PricingDecision. 

Unit V:BusinessPlanPreparationforNewVentures 

BusinessPlan:Concept.PitfallstoAvoidinBusinessPlan.BenefitsofaBusinessPlan.Developin
g a Well-Conceived Business Plan. Elements of a Business Plan: 
ExecutiveSummary.BusinessDescription.Marketing:MarketNicheandMarketShare.Researc
h,DesignandDevelopment. Operations.Management.Finances.Critical-Risk. Harvest 
Strategy.MilestoneSchedule 

 
 

PracticalExercises: 

Thelearnersarerequiredto: 
1. Generateabusinessideausingdifferenttechniquesanddescribesourcesofinnovativ

eideas. 

2. Evaluateadvantagesofacquiringanongoingventurewithacasestudy. 

3. PresentanideawhichcanhaveIPRlikepatentsalongwithcomparativeanalysi

sofpatentsalreadygrantedinsimilarfield. 

4. Presentacomparativeanalysisofvariousgovernmentschemeswhicharesuita

bleforthebusinessidea(developedinexercise1). 

5. Developamarketingplanforthebusinessidea (developedinexercise1). 

6. Prepareandpresentawell-conceivedBusinessPlan. 
 

 

 

RecentTrendsinNew VenturePlanning&Development 

FacultymemberwillimparttheknowledgeonrecenttrendsinNewVenturePlanning&Developme

nttothe  studentsandthesecomponentswill notcover intheexamination. 
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TextBooks: 
1. Allen,K.R.(2015).LaunchingNewVentures:AnEntrepreneurialApproach.Boston:Cengag

eLearning 

2. Barringer,B.R.,&Ireland,R.D.(2015).Entrepreneurship:SuccessfullyLaunchingNewVe 

ntures.London:Pearson. 

3. Kuratko,D.F.,&Rao,T.V.(2012).Entrepreneurship:ASouth- 

AsianPerspective.Boston:CengageLearning 

4. Donold F Kuratko and Jeffrey S Hons by 2021 New Venture 

ManagementRoutledge,USA 

SupplementaryReadings: 

1.  

 
ColinBarrowPaulBarrowRobertBrown2015TheBusinessPlanWorkBook:APracticalGui

deto NewVenture,Kogan PageLtd,Great Brittan 

2.  

 
DavidButler2006 Enterprise Planningand DevelopmentRoutledge USA 

3. David Butler 2014 Business Planning for New Ventures: A Guide

 toStartup,RoutledgeUSA 

4.  

 Robert N Lussier Joel Corman 2014Entrepreneurial New VentureSkillsRoutledgeUSA 

Note:Latesteditionofthebooksmaybeused 
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